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was scheduled to give a series of talks to mothers
in a school in the Midwest. The principal assigned
to me a basement room in which seven chairs had
been Carefully dusted and ranged before a small
table. At the hour appointed, about fifty mothers
were standing in the room back of the seven little
chairs. At a few minutes past, nearly a hundred
were sitting on the floor, the window sills, the
table, and overflowing into the hall. For six con-
secutive weeks, the room was filled to capacity.

At national conferences and state meetings, sex
education programs have habitually been assigned
to undesirable early morning hours of the first day
and to the smallest rooms, only to draw some of
the largest audiences of the conference. I recall
moving one sex education audience three times in
a single session to rooms that would accommodate
the crowd. Some unkind person murmured, "You
can't compete with sex/' You can't compete with
sex education, for strangely enough, sex education
is not "sexy" and has nothing for the seeker of
thrills*

This public interest is a serious interest* It re-
quires no pyrotechnics, no sensationalism, BO
strategy, no manipulation, little sales technique.
It has long since recognized the need and the
worth of sex teaching to young people. The real